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Our Brand is Electrifying.

WELCOME TO ELECTRIC’'S BRAND BOOK.

Brand is a combination of both message and design. How we look and what we say are
important elements in why someone becomes endeared to a brand.

4
CONSISTENCY IS KEY.

The following pages will provide you with the guidelines and tools to properly execute and implement the
Electric brand identity. We request that you follow these guidelines to ensure our brand is Electric.
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We’re on a mission to revolutionize
IT by making it simple, effortless,
& lightning-fast for businesses
everywhere.

What we do: We deliver world-class IT support.

How we do it: We're a fully integrated IT platform that makes access to support
and insight into your IT infrastructure effortless and lightning-fast.

Why we exist: IT powers businesses. Electric powers IT.
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We’re the new standard of IT.

Electric is revolutionizing IT support. Through a first of its kind technology, paired with an elite squadron
of IT technicians, Electric delivers lightning-fast IT support. Whether you're remote or onsite, Electric
provides real-time issue resolution, security at the device, app and network levels, employee onboarding/
offboarding and IT management (device, inventory, network, server, application, cloud, procurement,
provisioning and strategic projects).

Products & Services:

Real-Time Support

Security

Employee Onboarding and Offboarding
Device and Inventory Management
Network and Server Management

Application and Cloud Management

Procurement and Provisioning

AN N N N N N N N

Strategic Projects
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Sage. Thoughtful. Wise. Credible.
Advisory. Innovative.
Progressive. Inspired. Playful.
Impulsive. Lively. Vibrant.
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Our brand logo is bold and italicized to represent
the speed at which we deliver IT services. Below
are some rules for selecting which color logo to use

when paired with specific background colors.

BLACK BACKGROUND

Our logo should be white for maximum contrast.

ELECTRIC RED BACKGROUND

Our logo should be white for maximum contrast.

WHITE BACKGROUND
Our logo should be Electric Red for color emphasis.

(Black logo is also acceptable here)

MULTICOLORED BACKGROUND
Our logo should be black or white
for maximum contrast and legibility when placed

over graphic elements.

Electric will provide all logo files upon request.

§) Electric

(%) Electric

(%) Electric
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This is our brand icon. It should be used when

the full logo will not be legible, or in special
circumstances where the logo is not needed. Below
are some rules around selecting what color to use

when paired with specific background colors.

BLACK BACKGROUND

Our icon should be white for maximum contrast.

ELECTRIC RED BACKGROUND

Our icon should be white for maximum contrast.

WHITE BACKGROUND
Our Icon should be Electric Red for color emphasis.

(Black logo is also acceptable here)

MULTICOLORED BACKGROUND
Our icon should be black or white
for maximum contrast and legibility when placed

over graphic elements.

Electric will provide all icon files upon request.

®
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We developed rules around how close the logo and
icon can sit next to other elements, aka the “clear/

white Space.” This avoids legibility issues and
Color Palette

provides consistent spacing. it
Typography
Iconography LOGO CLEAR SPACE
lllustration

After deciding the size you want to display the logo,

Graphic Elements N -
. use the capital “E” as a baseline for the clear space.

Data Visualization : e
(Note: The same size as the “E” from the logo to

PHOTOGRAPHY el DU QN e
APPROACH ICON CLEAR SPACE
After deciding the size you want to display the icon,
17, use the width of the half circle as a baseline for the
¥T]
s clear space.
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We love the Electric logo,

and we want to display it as
consistently and legibly as
possible. To help, we have a few

simple rules.

apply any other color to
our logo outside of the rules in
this brand book.

stretch our logo - it should
always keep its proper ratio.

display our logo if it is
not pixel perfect.

apply any effects to our
logo including shadows, glows,
gradients, etc.

rotate, skew, or warp our
logo in any way.

re-type our logo with any
font no matter how closely it
resembles the original.



ELECTRIC RED DARK RED BLACK

: HEX: #FF0066 HEX: #CC0066 HEX: #272727
@ Electric RGB: 255/ 0/ 102 RGB: 204/0/102 RGB: 39/39/39
CMYK: 0/99/37/0 CMYK: 17/100/36/1 CMYK: 71/65/64/68

INTRODUCTION
MISSION
MESSAGE
! PRIMARY BRAND COLOR:
Logo
Electric Red (Hero Color)
Typography
Iconography .II
Tlres e Ao —— SECONDARY COLOR:
Graphic Elements Electric Blue

Data Visualization

LIGHT GREY
ARSI = ACCENT COLORS: HIGHT BLUE
. HEX: #99FFFF HEX: #F2F2F2
APPROACH Dark Red, Light Red, Light Blue RGB: 153/ 255/ 255 RGB: 242/242 /242
Black, White Light Grey, Dark Grey CMYK:31/0/7/0 CMYK: 4/2/2/0
(72] : :
% Dark Red, Light Red, and Light Blue should be used to
= accent our primary and secondary colors.
Ll
Q
> White, Black, Light Grey and Dark Grey should be
o : . :
a used for backgrounds, text, and light design details
<zt such as line elements or data visualization.
o WHITE DARK GREY
[aa]
We use a Black background with pops of our primary HEX: #FFFFFF HEX: #4A4A4A
brand colors across our brand. RGB: 255/ 255/ 255 RGB: 74/74/74
10 (Please reference page 15) CMYK: 0/0/0/0 CMYK: 66 /59 /57 /39




ELECTRIC RED + LIGHT RED

@ Electric

INTRODUCTION
MISSION
MESSAGE
Electric Red (Hero Color) can be
paired with Light Red or Dark Red to compliment it.
Logo
Electric Blue could be paired with Light Blue.
Typography
Iconography Light Grey, Dark Grey, Black and White can be used
lllustration

interchangeably with any of our brand colors.
Graphic Elements

Data Visualization These colors were developed for use with one ELECTRIC RED + DARK RED BLACK + LIGHT GREY

another. Any combination not displayed on this page

PHOTOGRAPHY

should be avoided.
APPROACH

BRAND GUIDELINES

—
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We make a bold statement with our colors, but we

want to make sure they are all used properly.

Our black is the baseline color for all projects. The

black should always be dominant within the design.

Electric Red is our Primary Brand Color (Hero Color)
and should be used in a majority of assets - with a

focus on it being a pop of color.

Electric Blue is our secondary color, and should be
used on its own, or to make minor highlights. Electric
blue is also often used as our CTA color to indicate
that a button should be clicked.
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MIS SION @E’ecfric Product  Solutions  Resources  Customers  About @ Login M
MESSAGE =
IT powers remote work. -
While reviewing the Electric website, We power IT.
or Sklmmlng through our Campaigns, you Electric ensures that our custorners' dat43 is‘ 2 :V
LOg 0 protected and that we're adhering to their privacy
will notice a “dark-mode” effect. What this and compliance policies. ; '
ShOWCaSeS iS Our black background (#27272) GRISELDA VITERI, MANAGER OF FINANCE & OPERATIONS, BIG HUMAN
Typograph , . .
ypography with color gradients (created using the
Request a Demo © Watch Video
Iconography

gaussian blur effect) with our primary colors.
lllustration

Graphic Elements

The Modern IT Solution

Data Visualization

ito

P H OTO G RA P H Y Lightning-fast tech support, guaranteed :mmwo"gal

Electric

APPROACH ) TamtER——

Ben MacDougal

You are a lifesaver. Thank you!

MacBook

Note: We use a consistent device style across all mocks including computers, phones, and other devices.
These files could be found , please use the “space grey” options.

BRAND GUIDELINES

—
w


https://facebook.design/devices
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Roboto is our main font. Roboto is a Google Font

that is versatile and includes a variety of weights to

choose from. Roboto can be used for digital or print.

FONT WEIGHT:

Roboto Light: Should be used for “source” or footer

text.

Roboto Regular: Should be used for all body copy.

Roboto Bold: Should be used for all key call-outs.

Roboto Black: Should be used for headers when

not using our display font

RODOTO

0102030405060/ 0809

Aa Bb Cc Dd Ee Ff Gg Hh i Jj Kk LI Mm Nn
Oo Pp Qg Rr Ss Tt Uu Vv Ww Xx Yy Zz
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Passion One is our display font with a little more
personality. It is to be used for headlines only. It is

also a Google Font.

Its bold and unique characteristics make it a good

match for the Electric brand.

FONT WEIGHT:

*Only use Passion One “Regular.”

Avoid Passion One Bold or Black.

PASSION ONE

010203 04 05 06 07 08 09

Aa Bb Cc Dd Ee Ff Gg Hh li Jj Kk LI Mm Nn Oo Pp Qq
Rr Ss Tt Uu Uv Ww Xx Yy 2z
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Passion One Regular

MESSAGE

a

We have developed some rules around font

hierarchy, weights, and how to use them together.
Logo '
allore T HEADLINE
olorralette Letter spacing should stay consistent, but sizes and Roboto Black
line spacing can be adjusted as needed. Use this as Xi70pt  [80pt <> 25

a rough guide for sizing.

Iconography
Illustration
Graphic Elements

ete Visulzation SUB-HEADLINE With lightning-fast response times.

Roboto Regular

PHOTOGRAPHY DXi22pt [ 28pt <0

APPROACH

BODY COPY Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do

Roboto Regular eiusmod tempor incididunt ut labore et dolore magna aliqua.
l12pt [ 20pt <0

CTA (OPTIONAL)

Roboto Bold Let's GO!
% 18 pt < 20

BRAND GUIDELINES

Note: Our CTA boxes are always rectangular.
We avoid round edges across CTA boxes.

—
(@)}
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DISPLAY BULLET POINTS (OPTIONAL): BODY COPY SPACING:
Lorem ipsum dolor sit amet. Xi1opt  Jiept <0
INTRODUCTION
Lorem ipsum dolor sit amet, consectetur adipiscing elit,
MISSION Consectetur adipiscing elit. sed do eiusmod tempor incididunt ut labore et dolore
magna aliqua. Ut enim ad minim veniam, quis nostrud.
MESSAGE
BULLET POINTS
When designing a special piece with 12 pt 20 pt <~ 0
Lo INNG & SpECaTP BULLET POINTS: o !
extra attention to detail, use the
Color Palette R , Lorem ipsum dolor sit amet, consectetur
Electric lightning bolt as bullet points R ' _ -
in Electric Red or Electric Blue. Sed do alusmod tempor. adipiscing elit, sed do eiusmod tempor incididunt
(Bl ut labore et dolore magna aliqua
lllustration I tvoical d ; s I
n a more typical document, use
S ypical d Incididunt ut labore magna.
Data Visualization standard bullet points, but change the
° color of the bullets to one of ours for x 18 pt $ 28 pt <0
PHOTOGRAPHY some more pop and a finished feel. Lorem ipsum dOlor Slt amet,
TABLE OF CONTENTS NUMBERING: 2o . .
APPROACH TABLE OF CONTENTS consectetur adipiscing elit, sed
NUMBERING . . e
. do eiusmod tempor incididunt.
m Use superscript as a way to call out I
< page numbers, and place them in an
E accent color to help contrast them
= from the main text. z X 24 pt $ 36 pt <0
S L i dolor si
(=]
S oDy COPY SPACING 3 orem ipsum dolor sit amet
o : . .
o Use this guide as a rough ratio 3= C 0
e consectetur adipiscing elit,
17 sed do eiusmod tempor.
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MISSION - 3 D X
MESSAGE
_ . REAL-TIME DEVICE & NETWORK REAL-TIME DEVICE & NETWORK
O eteines iz | el Sefeets Gif eulr e el SUPPORT INVENTORY & SERVER SUPPORT INVENTORY & SERVER
services in a fun and bold way. They are to be MANAGEMENT MANAGEMENT MANAGEMENT MANAGEMENT
Logo

used in marketing materials to help aid design.
Color Palette

Typography

The icons showcased on this page represent D D D
aspects of our product and IT capabiltiites. ~
lllustration [@]

Graphic Elements All Electric Red highlights showcase the

Data Visualization APPLICATION EMPLOYEE PROCUREMENT APPLICATION EMPLOYEE PROCUREMENT

actionable aspects of the icons.

& CLOUD ONBOARDING & PROVISIONING & CLOUD ONBOARDING & PROVISIONING

PHOTOGRAPHY The icons shown here are the “base set.” We MANAGEMENT & OFFBOARDING MANAGEMENT & OFFBOARDING

have a larger package of icons available upon
APPROACH request.
i A > 1 >
; @ © e U %
— - "~
a
=) SECURITY POLICY STRATEGIC SECURITY POLICY STRATEGIC
g & COMPLIANCE PROJECTS & COMPLIANCE PROJECTS
Z
<
o
[aa]

—_
oo




o PRODUCT DESIGN ILLUSTRATION STYLE: GENERAL ILLUSTRATION STYLE:
$) Electric

@) Electric Dashboard

v

INTRODUCTION
MISSION
Our illustration style is 2-D, but with a realistic,
MESSAGE practical, and modern approach.
Electric Blue is used as our highlight/mask color,
Logo especially when using thumbnails of “users.”

Color Palette
Typography We use an Electric Red block throughout our

Iconography illustration style. This generally frames one side

of a white “outer-glow” highlight box. We usually

. avoid adding this Electric Red Block to circles - only
Graphic Elements i
straight edges.
Data Visualization

REAL-TIME SUPPORT USER ICON, ELECTRIC BLUE

lllustration files (Ai.) provided upon request. CONVERSATION ILLUSTRATION: COLOR MASK EXAMPLE:
PHOTOGRAPHY
APPROACH Ben MacDougal 2:10PM ’VJ ﬁ

HUGE presentation in 20 minutes and | am locked ~' iy
| outof my Google Drive. #5085 & Solutions Architect Project Manager Network Operations

w Engineer
L
- Electric 2:10PM s : I '
g Resetting your password as we speak '
5 Systems Engineer Customer Success Level Ill Service
(D Manager Desk Technician
(o) g :
Z Ben MacDougal 2:11PM : . &
é You are a lifesaver. Thank you! -' | 5
o

Implementation Repairs Manager Provisioning
Specialist Specialist

Note: Our Slack/Microsoft Teams Electric Icon is Electric
Red with our white icon centered, always.

—
O
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We often use our stand-alone bolt as accents

on a page, within a design, or to frame text in a
document. We showcase our bolt as a stand-alone,
within these specific style restraints:

OUTLINED BOLT

Our outlined bolt, is a transparent bolt, with a
colored stroke at a general line weight of 7pt. This
is most commonly used across our brand in white,
on our black background, but is not limited in color
(other colors in our palette could be used here

following our color guidelines).

CORNER BOLT

We use a colored stand alone bolt in the corner of
documents to frame and add a design element.
The orientation could be straight, or slightly tilted to

frame the specific text/page.

S,

Bolt files provided upon request.
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Dark Red, Light Red, Light Blue
Black, White Light Grey, Dark Grey
Logo
Color Palette Dark Red, Light Red, and Light
Typography Blue should be used to accent our
e primary and secondary colors.
lllustrati
ustration Black, Light Grey, Dark Grey,
and White should be used for
Data Visualization backgrounds, text, and light design
details such as line elements or data
PHOTOGRAPHY visualization.
APPROACH
We use a Black background with
pops of our primary brand colors
across our brand.
(Please reference our gradient
section)

BRAND GUIDELINES

N
—
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INTRODUCTION

MISSION

MESSAGE
Logo To help use our graphic elements
Color Palette successfully, we have a few rules

Typography to keep in mind so that everything

Iconography stays consistent, apply any combine any c.olor.s apply any effects. including

ustrati non-Electric colors. that do not follow our guidelines. shadows or glows. gradients, etc.
ustration

Data Visualization

PHOTOGRAPHY

APPROACH

(2]

Ll

=

-l

LU

=)

|

(O

(o]

e

é skew or warp in any way. use a bolt that is not size it below 50%
om our Electric Bolt. of the total surface of artboard.

N
N
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|

- 5 - 5 ] _
- 5 ’ - o | W |
INTRODUCTION | B m m m om
MISSION e
MESSAGE ' - |
We have developed a series of data _
visualizations that can be used in
Logo ]

presentations.
Color Palette

O
Typography . O_oo I N . I I .
conoaranh We recommend that you set all labels to = o] — — — —
ey Roboto Medium and size as needed. 5 S— — _ — —
lllustration o [ ] [ ] - ]
5 G _— [ [ [
Graphic Elements [ [ [ [

]

PHOTOGRAPHY - -
APPROACH

v v v v

<Pl
F -

BRAND GUIDELINES
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TABLE CHART:

We have developed chart templates
that can be used in presentations and

documents.

It is recommended to set all column and
row labels to Roboto Black and all data

inputs to Roboto Regular.

BAR CHART:

100%
80%
60%
40%
20%

0%

JAMF Setup Cost

MDM Annual Fee ($7.17/User)

Internal HC Needed (1 Per 65 Employees)
Internal HC Cost (Assumes 1 Helpdesk)
MSP Cost (assumes $114/month/user)
Electric Cost

# of IT Professionals

Per Employee/Per Month Cost

Total Cost

Total Employees

WITHOUT ELECTRIC,
HIRES IN HOUSE IT

$

$

XXX

WITHOUT ELECTRIC,
USES MSP

$

$

$0

XXX

0-25% 26 - 50%

51-75%

76 - 100%
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INTRODUCTION
MISSION

MESSAGE

VISUAL IDENTITY This is our custom photography
style representing the people and
culture behind the Electric brand.
Our custom photography is bold,

Creative Approach colorful, energetic, and purposeful.

APPROACH Additionally, we have archives of

photography assets pulled from

our events and our community.

Photography assets provided upon
request.

BRAND GUIDELINES

N
(o)
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We developed an additional way to edit our
photography and merge it with our graphic

elements/bolt:

PHOTO MASK
A simple way to merge the photo is to mask
the whole image into one of our graphic

elements/bolts.

e

@ Electric

Product Customers Blog Company @ Login

Focus on your business.
Not your IT & Support.

Electric is the world's first all-in-one IT support solution for small
and midsize offices delivered in real-time.

Using Al & machine learning technology, a chat interface,
personalized service and flat-rate pricing we keep your email,
computers, mobile devices, Wi-Fi and software running smoothly.

NS

Network Management

Device & Inventory
Management (MDM)

Helpdesk/Report Support Onboarding & Offhoarding

MacBook

Request a Demo

~N

_
e &



#) Electric

INTRODUCTION
MISSION
MESSAGE
VISUAL IDENTITY

PHOTOGRAPHY

Documents
Display Ads
Social Ads
Booth Design

BRAND GUIDELINES

N
(o0

APPROACH



#) Electric

INTRODUCTION
MISSION
MESSAGE

VISUAL IDENTITY

PHOTOGRAPHY

Display Ads

Social Ads

Booth Design
Package & Kit Design
SWAG
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This is the template for creating new

customer and prospect facing documents.

Our 1-sheeters, PDFs, ebooks, and
documents stem from a simple

grid structure with a generous amount
of white space, and easy to

navigate clean formatting.

Additional custom designs are used for

larger pieces.

@m
Supporting a Remote Team?
Let Electric Be Your Partner.

Supporting an Entire Remote Org Requires a Herculean Effort.

There's so much to consider, such as maintaining security for your org's data across dozens of unsecure
networks or ensuring the right team members have access to their authorized business systems and applications.
Oh.... and this is on top of the seemingly endless volume of support requests that you already receive daily.

Don’t Go at it Alone. Let Electric Help & Make You Look Good.

# Don't have an MDM software but having to rollout out ies across devices?
¢ Unsure of how to standardize password encryption across your applications?
Need guidance on IT best-practices for remote teams?
Just want someone to handle the grunt work while you handle strategy?

Leverage our Expertis

300. 10K 100. 90. 10

Current upport, User Satisfaction inute .
Customers Technicians Rating Response Time

4/~ Lean on Electric for:

Mobile Device Management (MDM) Real-time Support

We leverage best-in-market MDM software Jamf Our team of 100+ support technicians is just a
(for Macs) and Kaseya (for PCs) to automate the Slack away and will respond in 10 minutes or less,
processes which keep your devices healthy, secure, empowering your team members to reach out for
and up-to-date, wherever they are. support whenever they need it.

Recommend, Implement, & Monitor Security Policies  Application & Cloud Management

We'll help you select, rollout, and maintain the policies  From fulfilling SysAdmin requests through monitoring

that protect your critical business data across your user permissions, we'll handle the time consuming

network, devices, and applications. asp of application & cloud drive management that
are necessary to ensure your business systems remain
accessible, but secure.

Electric Is a trusted partner for IT teamsat MERCARI & VEVO

Electric being able to push out antivirus, VPN, and Filevault through Jamf to 250+ of our
devices, with less than a 24-hour turnaround, really bailed us out of a tight spot. Having a
Jamf instance through Electric really helped us out in this time of crisis.

- Alex Rust | [T Specallist, Mercar

@ Electric

Evolving How
Businesses Handle IT.

A world-class IT solution that’s secure, accessible, and lightning-fast.

Slack-Based Lightning-Fast

We live directly in Slack to deliver chat-based, We know your time is important — especially when
top-to-bottom IT support. That's what we call your WiFi is down — and we actually care. That's why
support at your fingertips. you'll always hear back from us in 10 minutes or less.

Comprehensive Accessible

We offer end-to-end support for your team at the With flat-rate pricing, we keep your office running
network, application, and device levels. smoothly in a cost-effective, efficient way.

300 10K- 60 10

Current Customers End-Users Support Technicians Minute SLA in Slack

Electric’s Approach to IT

Assess Manage

During implementation, we'll create a detailed view From troubleshooting day-to-day tech issues to

of your organization’s IT environment and make employee on/offboarding, we'll manage all of your
recommendations to move forward successfully. endpoints and end-users.

Deploy Emergency On-Site Assistance

We work to implement and standardize best practice Need something that can't be provided remotely
processes, ensuring that your network, applications  or is unique to your industry? We'll manage your
and devices are up-to-date and secure. projects on-site.

Core Technology Partners: Support 50+ Saas Apps, Including:

stslack ZAjamf ., GSuite 0 rreds
¢SDrophox  ZOOIM 1.V Adobe

<
IT Kaseya

www.electric
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VISUAL IDENTITY
#8: Heron Preston Explair

PHOTOGRAPHY Went From Trolling Forums to Working lE I 9
for Kanye West
Documents b Downtown Nev GE I I I

Social Ads
Booth Design

Package & Kit Design -. rick With lightning-fast
SWAG ama T " t response times.

in Brooklyn

HYPEBEAST JOBS

Buyer (Womenswear)

Editor

BRAND GUIDELINES

MacBook
- Eee.  oas —

w
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Booth Design
Package & Kit Design
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12:39 PM 7 12%0% )

< ELECTRIC_AI
Posts

@ electric_ai

@ Electric

Can you purchase me a new keyboard—this
quill & ink just isn't cutting it anymore.

@ Hey Tom, of course. Is this order a Mount
RUSHmore?

Good one. Haha. But yes.
#PresidentsDay2020

Qv N

@®D Liked by matt_deis and 31 others

electric_ai Happy President's Day from the Electric team
(No customers were harmed in the making of this

all ATRT 12:39 PM T 12%0%)

< ELECTRIC_AI
Posts

@ electric_ai

@) Electric

RESITARIRY(CUR
CONRUIER®

IT, simplified.

Sy

I\
¥

Qv

€3]} Liked by lifeofhally and 25 others

electric_ai #WFHProTip: Ask your teams to restart their

N

computers at least once per week. This frees up memory
usage so your video calls (@zoom_video_communications,

@google) are less choppy
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Example booth design.

®

LET’S
GET IT

WWW.ELECTRIC A




DIRECT MAIL EXAMPLES:
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WFH STARTER KIT: BRUNCH BOX KIT:

INTRODUCTION

CHEERS,

MISSION

MESSAGE

VISUAL IDENTITY

FII T | 4 £ #
LS :
HOWATIOATURNAYOUR
PHOTOGRAPHY e . . - JHOWNOIURNLOUR HOMENNTOJHO
We take a ton of pride in perfecting all brand kits [ HOME{INTO]HO) Fom ancks nd s word o
X e R — -
and packages that come from Electric. & B & .
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Our monthly direct mail sends are loaded with the e
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# The Fixings
Everything else you need to make a brunch spread that'l be the
highlight of your quarantine!

WORK REMOTE

across every send. Direct mail packaging generally
The best part? For collecting this box, we'll donate $50 on your behalf to

those in need through No Kid Hungry! We'l drink to that!

Remote Snacking

SWAG consists of a matte black box, with a glossy black

[B) Make sure to tag @electric_ai in all of your brunch pictures!

text print overlay, with metallic shred on the inside
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protecting the items within.

Please reach out if you have any questions regarding
our packaging and Kits.
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You're wigpy Electric now,

and we’ye got you Covereq,

Need tech s Ipport? Whether it's g
Password reset or Chrome keeps Crashing,
Simply Slack Electric your issye and we'j
respond jn 10

Minutes or less to Provide
real-time |T Support,

Electric hag YOU Covered,
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